
Course Planning Guide: Humanities Focus  

This planning guide provides an example of first-year course work for exploratory students interested in 
a Humanities program. UNG offers baccalaureate degrees in Art, Art Marketing, Communication 
(concentrations in Journalism, Public Relations, Organizational Leadership), Film and Digital Media, 
English (concentrations in Writing and Publication, Literature, Teacher Cert.), and Modern Languages.  

-Planning Guides do not guarantee course availability and must be used in consultation with your 
Academic Advisor. 

-Always check for pre-requisites. 

Freshman Year (through summer) 

Course Notes Plan of Study 
Area 

Credit 
hours 

ENGL 1101 C or Better A 3 
MATH 1001 or higher  A 3 
MLAN 1001/1002 Depending on placement; consult with Advisor B 4 
Fine Art/Philosophy  C 3 
US/GA Hist. & Gov. HIST 2111, HIST 2112, OR POLS 1101 E 3 
    
ENGL 1102 C or Better A 3 
MATH/TECH Course CSCI 1250 Recommended  D 3 
Behavioral Science Consult with Advisor E 3 
MLAN 1002/2001* Consult with Advisor B/C/F 4/3 
Global Course  B 3 
  Total 32 

 
*Note: Art Marketing and Film and Digital Media are BS degrees and only require language at the 1001- 
or 1002-level taken in Area B. Consult with advisor for appropriate B/C course selection.   
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